
2/21/2016 Technology Transforming the Fashion Industry « iMediaConnection Blog

http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/ 1/7

Tweet 34Like 0

iMedia Connection Blog

Search

Articles
Blog
Videos
Events
People Connection
Resource Connection
Jobs
iMedia UK

Home › iMedia Connection Blog › Ad Networks Creative Best Practices Emerging Platforms Entertainment
Humor Opinions Social Media Targeting Websites Wireless Word of Mouth

Ad Networks Creative Best Practices Emerging
Platforms Entertainment Humor Opinions Social
Media Targeting Websites Wireless Word of Mouth 

Technology Transforming the Fashion Industry

Posted by Neal Leavitt on November 27th, 2014 at 5:28 pm

Last week after a nice lunch with my sister, niece, brother-in-law and cousin, I got corralled into following them
into Nordstrom’s in downtown San Francisco. I quickly realized that with only two magazines, a book, and a
smartphone, it would be a challenging afternoon.

And once my niece pulled about a half-dozen outfits off a rack and said “I just want to try on a few things,” the
situation became untenable. Elevated heart rate. Accelerated pulse. Beads of sweat on forehead. If the store had
started playing Slim Whitman songs, my head would have exploded, similar to what happened to the little green
Martians in Tim Burton’s campy Mars Attacks.

Quickly gave everyone a hug and said I was dashing out to Ghirardelli’s for a sundae (dark chocolate hot fudge;
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medical studies have indicated dark chocolate’s good for you, ergo, Ghirardelli’s sundaes are healthy. Bit of
twisted logic but effective for assuaging any guilt feelings).

But while scraping away the last nanometer of ice cream, it got me thinking about how technology has radically
changed the fashion industry in just a few short years.

“Technology is now completely ingrained in our interaction and relationship with fashion retail,” said Arabella
James, a futures consultant at The Future Laboratory. “It’s now part of every shopping moment, from
inspiration and production to purchase decision and transaction.”

A few examples:

Forbes recently estimated that 3D printing will be a $3.1 billion industry by 2016; $5.2 billion by 2020. Models
have already started wearing 3D-printed couture. And Apparel predicts the day will soon be at hand to see it,
buy it, and print it shopping – “a consumer will spot a must-have article of clothing, complete the checkout
transaction in seconds, and sit back and watch as their personal 3D printer whips up a custom fitted version
right in the comfort of his home.”

And Anish Singh, CTO of Fashion GPS, added that we’ll soon see designers in offices, apartments and garages
developing accessory prototypes or implementing full-on production sans middlemen.

“Imagine designers creating scale models of – well – of models wearing the designs they’ve created; how might
those scale models be used to popularize and sell fashion? The possibilities are endless. The impacts will be
enormous,” said Singh.

News.com.au recently wrote about C&A, a Dutch chain of fashion retail clothing stores that launched a
campaign combining online and in-store consumer decision making. Dubbed FashionLike, whenever someone
‘likes’ an item of clothing online at the C&A website, the ‘like’ “gets totaled on a screen embedded in a clothes
hanger on the rack in store. Consumers can then decide whether they want the more popular clothes with the
larger number of ‘likes’ or opt for the ‘less liked’ pieces.”

And designer Rebecca Minkoff opened two tech savvy stores in New York and San Francisco this month. As
reported by Elizabeth Holmes in The Wall Street Journal, each store has a large screen where customers can
browse merchandise or request items in specific sizes to try on.

The store also texts shoppers when a fitting room is free and inside the room, a touch screen mirror is available
to get more items or ask for assistance.

“Merchandise tags equipped with radio-frequency identification (RFID) technology track which items
customers try on, and provide the store with a precise, real-time view of inventory. Meanwhile, employees use
iPads to handle shoppers’ requests and check out from anywhere in the store,” said Holmes.

We’ve also seen innumerable stories about wearables – especially watches – over the past 12-18 months. But
there have been a few recent developments with other types of wearables that are generating some buzz.

One of these is MICA – My Intelligent Communication Accessory. The $495 intelligent bracelet (announced
Nov. 17) not only has precious gems and Ayers snakeskin, but includes two years of AT&T wireless data
service provided by Intel. Opening Ceremony, an international retailer, designed the bracelet; it was engineered
by Intel. Intel says the accessory will be available next month at Opening Ceremony New York and Los
Angeles, select Barneys New York locations, and online at Openingceremony.us and Barneys.com.

And earlier this year, Cuff rolled out a nine-piece line of wearables, including bracelets, necklaces and, for the
men, a key chain, all accompanied by the CuffLinc device. The Cuff app alerts people wearers designate as
“first responders" when help is needed. Cuff sends an SOS to people you choose, and it doesn’t stop until
someone responds. Designated people receive your location, live audio, and other relevant information to get

http://thefuturelaboratory.com/us/
http://www.fashiongps.com/
http://www.news.com.au/
http://www.cuff.io/
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you (or a loved one) any required assistance.

Lastly, renowned international designer Diane von Furstenberg unveiled Made for Glass

 – a designer collection for Google Glass.

Von Furstenberg best summed up the mind meld of fashion and technology:

“The definition of fashion is ‘l’air du temps,’ –the essence of the time we live in, so it is absolutely normal that
it meets technology.”

Add a comment
Print This Post
Share

Relevant Posts

How a consumer electronics social media campaign leveraged a celebrity endorser (4 days ago)
Why Facebook’s latest News Feed update shouldn’t matter to you (2 weeks ago)
E-Commerce Environment Still Facing Supply Chain Challenges (3 weeks ago)
2015 in Review: A Social Media Benchmark & Content Summary for the Energy Drink Industry (3
weeks ago)
2015 in Review: A Social Media Benchmark & Content Summary for the Luxury Fashion Industry (4
weeks ago)
Play Post-CES Buzzword Bingo (1 month ago)
Internet of Things Upending Real Estate Industry (1 month ago)
Social Media Benchmark & Content Trends for the DMO Industry (2 months ago)
Social Media Benchmark and Content Trends for Children’s Hospitals (2 months ago)
Social Media Benchmark and Content Trends for the Yogurt Industry (2 months ago)

Leave a comment

 Name (required)

 Mail (will not be published) (required)

 Website

http://blogs.imediaconnection.com/files/2014/11/LCblogNov2014.jpg
http://blogs.imediaconnection.com/files/2014/11/LCblogNov2014B.jpg
http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/print/
http://blogs.imediaconnection.com/blog/2016/02/17/how-a-consumer-electronics-social-media-campaign-leveraged-a-celebrity-endorser/
http://blogs.imediaconnection.com/blog/2016/02/04/why-facebook%e2%80%99s-latest-news-feed-update-shouldn%e2%80%99t-matter-to-you/
http://blogs.imediaconnection.com/blog/2016/01/31/e-commerce-environment-still-facing-supply-chain-challenges/
http://blogs.imediaconnection.com/blog/2016/01/27/2015-in-review-a-social-media-benchmark-content-summary-for-the-energy-drink-industry/
http://blogs.imediaconnection.com/blog/2016/01/20/2015-in-review-a-social-media-benchmark-content-summary-for-the-luxury-fashion-industry/
http://blogs.imediaconnection.com/blog/2016/01/11/play-post-ces-buzzword-bingo/
http://blogs.imediaconnection.com/blog/2015/12/26/internet-of-things-upending-real-estate-industry/
http://blogs.imediaconnection.com/blog/2015/12/22/social-media-benchmark-content-trends-for-the-dmo-industry/
http://blogs.imediaconnection.com/blog/2015/12/16/social-media-benchmark-and-content-trends-for-children%e2%80%99s-hospitals/
http://blogs.imediaconnection.com/blog/2015/12/09/social-media-benchmark-and-content-trends-for-the-yogurt-industry/


2/21/2016 Technology Transforming the Fashion Industry « iMediaConnection Blog

http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/ 4/7

Submit Comment

ABOUT THIS BLOGGER

Neal Leavitt

President
Leavitt Communications

more posts by Neal

E-Commerce Environment Still Facing Supply Chain Challenges
Internet of Things Upending Real Estate Industry
Not Your Neighborhood Community Bank Anymore

All Posts

 

Follow iMediaConnection

Receive our daily newsletter your email address  
iMedia Connection on twitter iMedia Connection RSS feeds iMedia Connection on YouTube iMedia
Connection app in Apple iTune store iMedia Connection app in Google Play store

11KLike  

http://www.imediaconnection.com/profiles/iMedia_PC_Overview.aspx?ID=3725
http://blogs.imediaconnection.com/blog/2016/01/31/e-commerce-environment-still-facing-supply-chain-challenges/
http://blogs.imediaconnection.com/blog/2015/12/26/internet-of-things-upending-real-estate-industry/
http://blogs.imediaconnection.com/blog/2015/11/27/not-your-neighborhood-community-bank-anymore/
http://blogs.imediaconnection.com/blog/author/nealleavitt/
http://goo.gl/3sGI
http://goo.gl/aKlu
http://goo.gl/onTw
http://goo.gl/a4wVp
http://goo.gl/Geal5


2/21/2016 Technology Transforming the Fashion Industry « iMediaConnection Blog

http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/ 5/7

MOST POPULAR
Articles
Blog Posts

1. The most meaningless (and hilarious) job titles on LinkedIn
2. 11 innovative movie marketing campaigns
3. 10 crucial best practices for native advertising
4. When brands strike back on social media
5. 6 killer websites to check out
6. 4 ways luxury brands are reinventing their appeal
7. 3 things marketers are doing wrong in programmatic today
8. The 5 basic types of consumers
9. The best social media campaigns of 2015 (so far)
10. 11 mistakes to avoid on your digital marketing resume

Subscribe to most popular articles »

Categories

Ad Networks
Ad Serving
Creative Best Practices
Desktop Apps
Email
Emerging Platforms
Entertainment
Humor
Jobs
Media Planning & Buying
Opinions
Research
Search
Social Media
Targeting
Uncategorized
Video
Web Analytics
Websites
Wireless

http://www.imediaconnection.com/content/32359.asp
http://www.imediaconnection.com/content/32219.asp
http://www.imediaconnection.com/content/39816.asp
http://www.imediaconnection.com/content/39851.asp
http://www.imediaconnection.com/content/39837.asp
http://www.imediaconnection.com/content/39852.asp
http://www.imediaconnection.com/content/39856.asp
http://www.imediaconnection.com/content/36452.asp
http://www.imediaconnection.com/content/38914.asp
http://www.imediaconnection.com/content/32668.asp
http://www.imediaconnection.com/MostReadRSS.aspx
http://blogs.imediaconnection.com/blog/category/ad-networks/
http://blogs.imediaconnection.com/blog/category/ad-serving/
http://blogs.imediaconnection.com/blog/category/creative-best-practices/
http://blogs.imediaconnection.com/blog/category/desktop-apps/
http://blogs.imediaconnection.com/blog/category/email/
http://blogs.imediaconnection.com/blog/category/emerging-platforms/
http://blogs.imediaconnection.com/blog/category/social-media/entertainment-social-media/
http://blogs.imediaconnection.com/blog/category/humor/
http://blogs.imediaconnection.com/blog/category/jobs/
http://blogs.imediaconnection.com/blog/category/media-planning-buying/
http://blogs.imediaconnection.com/blog/category/opinions/
http://blogs.imediaconnection.com/blog/category/web-analytics/research-web-analytics/
http://blogs.imediaconnection.com/blog/category/search/
http://blogs.imediaconnection.com/blog/category/social-media/
http://blogs.imediaconnection.com/blog/category/targeting/
http://blogs.imediaconnection.com/blog/category/uncategorized/
http://blogs.imediaconnection.com/blog/category/video/
http://blogs.imediaconnection.com/blog/category/web-analytics/
http://blogs.imediaconnection.com/blog/category/websites/
http://blogs.imediaconnection.com/blog/category/wireless/
https://googleads.g.doubleclick.net/aclk?sa=L&ai=BXWMi0GrKVpKkOeuekwLei724C_-b6N8HAAAAEAEg54SdHjgAWJfUqv3hAmDJ9viGyKOgGbIBGmJsb2dzLmltZWRpYWNvbm5lY3Rpb24uY29tugEJZ2ZwX2ltYWdlyAEC2gFfaHR0cDovL2Jsb2dzLmltZWRpYWNvbm5lY3Rpb24uY29tL2Jsb2cvMjAxNC8xMS8yNy90ZWNobm9sb2d5LXRyYW5zZm9ybWluZy10aGUtZmFzaGlvbi1pbmR1c3RyeS_AAgLgAgDqAh8vMTMzMTM0MjMxL2ltYy5jb20tYmxvZy0zMDB4MjUw-AL_0R6QA_ABmAPwAagDAcgDmQTQBJBO4AQB0gUGENfOzZsDkAYBoAYU2AcB4AcL&num=0&cid=5GiVszLmkYW065RsqMN7cA5k&sig=AOD64_2b-VJOmw0ewDw4RniCzFF3dFZdmg&client=ca-pub-8644053336428650&adurl=http://www.cision.com/us/pricing/cision-global-insights-consultation/%3Futm_medium%3Dsponsorship%26utm_source%3Dimedia%26utm_content%3Dproduct%26utm_campaign%3Dimedia2016


2/21/2016 Technology Transforming the Fashion Industry « iMediaConnection Blog

http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/ 6/7

Word of Mouth

TOP BLOGGERS

Rick Mathieson (4)
Doug Schumacher (4)
Agata Smieciuszewski (2)
John Bohan (1)
Drew Neisser (1)
Benjamin Taylor (1)
Winnie Brignac Hart and Lorrie Brignac Lee (1)
Roy de Souza (1)
Neal Leavitt (1)
Tom Edwards (1)

INDUSTRY JOBS 

Sales Managers- Los Angeles
Manager, YouTube Strategy & Optimization- Burbank

see more jobs »

LATEST ARTICLES 

4 ways luxury brands are reinventing their appeal
17 creative ways marketers can address the rise of ad blockers
What makes a great user experience?
2 answers to the ad-blocking conundrum
3 ways to earn my marketing budget

Archives
Select Month

Home
News
iMedia Blog
ad:tech Blog
In Focus
Podcasts

Events
Calendar
Coverage
Request Invitation

People Connection
Find People
Become a Member
Sign In

http://blogs.imediaconnection.com/blog/category/word-of-mouth/
http://blogs.imediaconnection.com/blog/author/rickmathieson/
http://blogs.imediaconnection.com/blog/author/dougschumacher/
http://blogs.imediaconnection.com/blog/author/agatasmieciuszewski/
http://blogs.imediaconnection.com/blog/author/johnbohan/
http://blogs.imediaconnection.com/blog/author/drewneisser/
http://blogs.imediaconnection.com/blog/author/benjamintaylor/
http://blogs.imediaconnection.com/blog/author/winniebrignachart/
http://blogs.imediaconnection.com/blog/author/roydesouza/
http://blogs.imediaconnection.com/blog/author/nealleavitt/
http://blogs.imediaconnection.com/blog/author/tomedwards/
http://www.imediaconnection.com/jobs/tools/js.aspx
http://www.imediaconnection.com/jobs/description.aspx?ID=3887
http://www.imediaconnection.com/jobs/description.aspx?ID=3886
http://www.imediaconnection.com/jobs/
http://feeds.feedburner.com/ImediaConnectionAll
http://www.imediaconnection.com/content/39852.asp
http://www.imediaconnection.com/content/39877.asp
http://www.imediaconnection.com/content/39880.asp
http://www.imediaconnection.com/content/39858.asp
http://www.imediaconnection.com/content/39859.asp
http://www.imediaconnection.com/news/index.asp
http://blogs.imediaconnection.com/
http://ad-tech.blogs.imediaconnection.com/
http://www.imediaconnection.com/infocus/
http://www.imediaconnection.com/podcasthub/podcasthub.aspx
http://www.imediaconnection.com/summits/index.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/summits/index.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/summits/invite.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/profiles/index.html
http://www.imediaconnection.com/profiles/registration.aspx?
http://www.imediaconnection.com/profiles/


2/21/2016 Technology Transforming the Fashion Industry « iMediaConnection Blog

http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/ 7/7

Resource Connection
Find Company

Job Connection
Search Jobs
Post a Job
Purchase Packs
Custom Orders
Customer Service

Subscribe
iMedia Daily Newsletter
iMedia UK Newsletter
Twitter
RSS

Company Info
About Us
Advertise with Us
Privacy Policy
Terms of Use
Contact Us

Copyright © 2016 iMedia Communications, Inc. All Rights Reserved.

http://www.imediaconnection.com/resourceconnection/index.asp
http://www.imediaconnection.com/jobs/
http://www.imediaconnection.com/Jobs/Admin/AdminPostJobs.aspx
http://www.imediaconnection.com/Jobs/JobConnectionMain.aspx
http://www.imediaconnection.com/Jobs/Admin/AdminContactUs.aspx
http://blogs.imediaconnection.com/blog/2014/11/27/technology-transforming-the-fashion-industry/employers_contactus.html
http://www.imediaconnection.com/email/subscribe.asp
http://www.imediaconnection.com/UK/subscribe.aspx
http://twitter.com/iMediatweet
http://feeds.feedburner.com/ImediaConnectionAll
http://www.imediaconnection.com/global/aboutus.asp
http://www.imediaconnection.com/global/5884.asp
http://www.imediaconnection.com/global/5882.asp
http://www.imediaconnection.com/profiles/iMedia_PC_TermofUse.aspx
http://www.imediaconnection.com/global/feedback.aspx

