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Posted by Neal Leavitt on July 25th, 2012 at 2:50 pm

Way back in the summer of 2000, I wrote a story for Digitrends, a now defunct tech publication, which focused
on how the surf industry was utilizing the Internet for branding, marketing, and sales purposes.

Fast forward 12 years later to July 2012 — which probably equates to about 200 years in tech time -- and not
surprisingly, there has been a sea change (pun intended) in the industry. SurferToday.com , an international
surfing news center, estimates annual revenues — about $15 billion in 2000 — now top $20 billion.

Not surprisingly with that much ka-ching at stake, surf associations, non-profits, surf shops large and small —
have not only embraced the Internet, but are using every available social media tool to create and generate both
buzz and revenue.
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Gnarly.

So how has the industry evolved and grown online in just over a decade? Last April, the Surf Industry
Manufacturers Association (SIMA), which bills itself as ‘the official working trade association of more than
300 surf industry suppliers,” held their annual Visual Merchandising and Retail Marketing Boot Camp in Dana
Point, CA. Attendees and presenters talked about their digital experiences in surf retail shops.

A creative director for an interactive marketing company made a particularly cogent remark at the boot camp:
“The youth are consumers of tomorrow, not knowing a world without digital interaction.”

With this in mind, here are three brief examples of how some companies, to use some surfer parlance, are
cranking and cooking:

Green Lightning Surfboards

Mike Emery co-founded New Hampshire-based Green Lightning Surfboards. The company constructs boards
only with recycled foam, bio-epoxy resin and hemp fabric to significantly reduce the use of fiberglass. Emery
currently derives about 30% of his business from online sales.

Emery constantly scours the web for the latest in surfboard craftsmanship, and connects directly with shapers to
glean the latest techniques.

“The comments and suggestions we get from some of the world’s best are right at our fingertips — it’s R&D
gold,” said Emery.

Emery added that Green Lightning Surfboards regularly uses major social networking platforms like Facebook,
Twitter and Instagram to communicate with fans and followers.

“They provide us with a global reach to help prove that performance and sustainability are not mutually
exclusive,” said Emery.

Wegener Surfboards

Jon Wegener, principal of Wegener Surfboards has been churning out surfboards in Southern California for
decades.” He now regularly uses social media to get some traction on new projects and said about half of his
sales are generated through people finding him and his company online via Facebook or his blog.

One example is his ‘greener product’ surfboards. To generate some buzz, Wegener constantly posted visuals
and info about the new boards on his company’s site, emphasizing the environmentally-friendly materials used.

Most recently, the company has developed a paipo (a Hawaiian word designating a short or small board; in
short, it’s a belly board). To help generate sales, one of Wegener’s friends launched a website, The Paipo
Society. The site’s online mission statement reads: “We are a collective of waterborne individuals who enjoy
riding finless, Hawaiian-style wood paipos. Our mission is to get every surfer to add a paipo to their quiver.”

Within a short time span the online chatter intensified and a ‘Paipo Stokefest’ is now slated for July 29 at the
Scripps Pier in La Jolla, CA.

Ed Lewis Design

Ed Lewis and his partner, Kipp Denslow, are “a couple of Southern California guys who love surfing and
making things.” In the past, noted Lewis, “we would never have had an audience as we lacked the budget for
magazine ads and had no connections in the mainstream surf media.”

But armed with a blog, Enjoy Handplanes, the company built an audience and let the world discover what they
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were doing.

“Over a short time we built a business out of having fun in the garage and sharing with others online,” said
Lewis.

Lewis also launched a surf blog aggregator called The Daily Shaka
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that puts all the people he follows into one space so others can

discover and find them.

“It was really just for me so I could have a place to consolidate my favorite places, but now people worldwide
use it to get stoked and the blogs on the site reap the benefits from the extra traffic — a win win,” he said.

Surprisingly, added Lewis, the bulk of his business still doesn’t come from online sales — the surf shop is the
hub for closing the sale. But Lewis said their online presence helps drive customers to the shop.

Virtually every surf industry company has a website these days and most use social media platforms to augment
their business.

But Lewis succinctly summed up what gets people amped (more surfer slang):

“If you can genuinely have fun at what you do, inspire the surf community with authentic material and share
that through your online channels, you’ll get the most eyeballs, gather a following, and be successful.”

http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/ 3/7


http://www.dailyshaka.com/
http://blogs.imediaconnection.com/files/2012/07/IMG_1621.jpg
http://blogs.imediaconnection.com/files/2012/07/Paipo_Stokefest_LJ.jpg
http://blogs.imediaconnection.com/files/2012/07/IMG_1281.jpg

2/23/2016 Surf Industry Riding the Digital Wave « iMediaConnection Blog
Cowabunga!
e Add a comment
e Print This Post
e Share

Relevant Posts

e Big Data Shaping the Way Marketers Do Business (1 day ago)

e How a consumer electronics social media campaign leveraged a celebrity endorser (6 days ago)

e Why Facebook’s latest News Feed update shouldn’t matter to you (2 weeks ago)

e E-Commerce Environment Still Facing Supply Chain Challenges (3 weeks ago)

e 2015 in Review: A Social Media Benchmark & Content Summary for the Energy Drink Industry (3
weeks ago)

e 2015 in Review: A Social Media Benchmark & Content Summary for the Luxury Fashion Industry (4
weeks ago)

Play Post-CES Buzzword Bingo (1 month ago)

Internet of Things Upending Real Estate Industry (1 month ago)

Social Media Benchmark & Content Trends for the DMO Industry (2 months ago)
Social Media Benchmark and Content Trends for Children’s Hospitals (2 months ago)

Leave a comment
Name (required)
Mail (will not be published) (required)

Website

7

| Submit Comment |

ABOUT THIS BLOGGER

Neal Leavitt

President
Leavitt Communications

http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/ 417


http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/print/
http://blogs.imediaconnection.com/blog/2016/02/22/big-data-shaping-the-way-marketers-do-business/
http://blogs.imediaconnection.com/blog/2016/02/17/how-a-consumer-electronics-social-media-campaign-leveraged-a-celebrity-endorser/
http://blogs.imediaconnection.com/blog/2016/02/04/why-facebook%e2%80%99s-latest-news-feed-update-shouldn%e2%80%99t-matter-to-you/
http://blogs.imediaconnection.com/blog/2016/01/31/e-commerce-environment-still-facing-supply-chain-challenges/
http://blogs.imediaconnection.com/blog/2016/01/27/2015-in-review-a-social-media-benchmark-content-summary-for-the-energy-drink-industry/
http://blogs.imediaconnection.com/blog/2016/01/20/2015-in-review-a-social-media-benchmark-content-summary-for-the-luxury-fashion-industry/
http://blogs.imediaconnection.com/blog/2016/01/11/play-post-ces-buzzword-bingo/
http://blogs.imediaconnection.com/blog/2015/12/26/internet-of-things-upending-real-estate-industry/
http://blogs.imediaconnection.com/blog/2015/12/22/social-media-benchmark-content-trends-for-the-dmo-industry/
http://blogs.imediaconnection.com/blog/2015/12/16/social-media-benchmark-and-content-trends-for-children%e2%80%99s-hospitals/
http://www.imediaconnection.com/profiles/iMedia_PC_Overview.aspx?ID=3725

2/23/2016 Surf Industry Riding the Digital Wave « iMediaConnection Blog
more posts by Neal

e Big Data Shaping the Way Marketers Do Business
e E-Commerce Environment Still Facing Supply Chain Challenges
e Internet of Things Upending Real Estate Industry

All Posts

« Follow iMediaConnection

Receive our daily newsletter your email address

iMedia Connection on twitter iMedia Connection RSS feeds iMedia Connection on YouTube iMedia
Connection app in Apple iTune store iMedia Connection app in Google Play store

fiw 6]

NEED A NEW DIGITAL
SERVICE PROVIDER?

RESOURCE CONNECTION

The No.1 listing of
marketing tech and service
providers.

IMEDIA

o MOST POPULAR
o Articles
o Blog Posts
1. The most meaningless (and hilarious) job titles on LinkedIn
2. 11 innovative movie marketing campaigns
3. 5 lies you hear in marketing
4. 10 crucial best practices for native advertising
5. 4 ways luxury brands are reinventing their appeal
6
7
8
9
0

. The 5 basic types of consumers
. 6 killer websites to check out

. The best social media campaigns of 2015 (so far)

. The 6 best video game marketing campaigns
. 5 predictions for the future of social media

1

Subscribe to most popular articles »

. Categories

http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/ 5/7


http://blogs.imediaconnection.com/blog/2016/02/22/big-data-shaping-the-way-marketers-do-business/
http://blogs.imediaconnection.com/blog/2016/01/31/e-commerce-environment-still-facing-supply-chain-challenges/
http://blogs.imediaconnection.com/blog/2015/12/26/internet-of-things-upending-real-estate-industry/
http://blogs.imediaconnection.com/blog/author/nealleavitt/
http://goo.gl/3sGI
http://goo.gl/aKlu
http://goo.gl/onTw
http://goo.gl/a4wVp
http://goo.gl/Geal5
http://www.imediaconnection.com/content/32359.asp
http://www.imediaconnection.com/content/32219.asp
http://www.imediaconnection.com/content/39878.asp
http://www.imediaconnection.com/content/39816.asp
http://www.imediaconnection.com/content/39852.asp
http://www.imediaconnection.com/content/36452.asp
http://www.imediaconnection.com/content/39837.asp
http://www.imediaconnection.com/content/38914.asp
http://www.imediaconnection.com/content/38136.asp
http://www.imediaconnection.com/content/36458.asp
http://www.imediaconnection.com/MostReadRSS.aspx
https://googleads.g.doubleclick.net/aclk?sa=L&ai=B2J4Cnw3NVt7hLsy6lAKYt6D4DO_-9LwDAAAAEAEg54SdHjgAWM_v4qKfAWDJtvSGyKOgGbIBGmJsb2dzLmltZWRpYWNvbm5lY3Rpb24uY29tugEJZ2ZwX2ltYWdlyAEC2gFYaHR0cDovL2Jsb2dzLmltZWRpYWNvbm5lY3Rpb24uY29tL2Jsb2cvMjAxMi8wNy8yNS9zdXJmLWluZHVzdHJ5LXJpZGluZy10aGUtZGlnaXRhbC13YXZlL8ACAuACAOoCHy8xMzMxMzQyMzEvaW1jLmNvbS1ibG9nLTMwMHgyNTD4AoLSHpAD8AGYA_ABqAMByAOZBNAEkE7gBAHSBQUQ__XWFpAGAaAGFNgHAeAHCw&num=0&cid=5GiSGDjwgX9X4yRyzFT2EPxs&sig=AOD64_0tGXgSq0HM5aUyKQ0ZtKG2AuN95g&client=ca-pub-8644053336428650&adurl=http://www.imediaconnection.com/resourceconnection/%3Fimcid%3Dpromobox

2/23/2016 Surf Industry Riding the Digital Wave « iMediaConnection Blog

Ad Networks

Ad Serving
Creative Best Practices

Desktop Apps
Email

Emerging Platforms
Entertainment
Humor

Jobs

Media Planning & Buying
Opinions

Research

Search

Social Media

Targeting

Uncategorized
Video

Web Analytics
Websites
Wireless

Word of Mouth

O O 0O OOOOOOOOO OO O O OO o o o

e TOP BLOGGERS

Doug Schumacher (4)
Rick Mathieson (3)

Neal Leavitt (2)
Agata Smieciuszewski (2)

Winnie Brignac Hart and Lorrie Brignac Lee (1)
Tom Edwards (1)

Greg Kihlstrom (1)

Nanette Marcus (1)
John Bohan (1)
Drew Neisser (1)

O O O OO OO O o o

e INDUSTRY JOBS &

» Sales Managers- Los Angeles
= Manager, YouTube Strategy & Optimization- Burbank

see more jobs »

e LATEST ARTICLES &1

In our modern relationship with brands, who's branding whom?
The hidden power of portals

3 tips for retailers to maximize online success
Are 30-second TV commercials too long for today's viewers?
Technology brands shine with innovative video campaigns

O O O O o

« Archives

http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/ 6/7


http://blogs.imediaconnection.com/blog/category/ad-networks/
http://blogs.imediaconnection.com/blog/category/ad-serving/
http://blogs.imediaconnection.com/blog/category/creative-best-practices/
http://blogs.imediaconnection.com/blog/category/desktop-apps/
http://blogs.imediaconnection.com/blog/category/email/
http://blogs.imediaconnection.com/blog/category/emerging-platforms/
http://blogs.imediaconnection.com/blog/category/social-media/entertainment-social-media/
http://blogs.imediaconnection.com/blog/category/humor/
http://blogs.imediaconnection.com/blog/category/jobs/
http://blogs.imediaconnection.com/blog/category/media-planning-buying/
http://blogs.imediaconnection.com/blog/category/opinions/
http://blogs.imediaconnection.com/blog/category/web-analytics/research-web-analytics/
http://blogs.imediaconnection.com/blog/category/search/
http://blogs.imediaconnection.com/blog/category/social-media/
http://blogs.imediaconnection.com/blog/category/targeting/
http://blogs.imediaconnection.com/blog/category/uncategorized/
http://blogs.imediaconnection.com/blog/category/video/
http://blogs.imediaconnection.com/blog/category/web-analytics/
http://blogs.imediaconnection.com/blog/category/websites/
http://blogs.imediaconnection.com/blog/category/wireless/
http://blogs.imediaconnection.com/blog/category/word-of-mouth/
http://blogs.imediaconnection.com/blog/author/dougschumacher/
http://blogs.imediaconnection.com/blog/author/rickmathieson/
http://blogs.imediaconnection.com/blog/author/nealleavitt/
http://blogs.imediaconnection.com/blog/author/agatasmieciuszewski/
http://blogs.imediaconnection.com/blog/author/winniebrignachart/
http://blogs.imediaconnection.com/blog/author/tomedwards/
http://blogs.imediaconnection.com/blog/author/gregkihlstrom/
http://blogs.imediaconnection.com/blog/author/nanettemarcus/
http://blogs.imediaconnection.com/blog/author/johnbohan/
http://blogs.imediaconnection.com/blog/author/drewneisser/
http://www.imediaconnection.com/jobs/tools/js.aspx
http://www.imediaconnection.com/jobs/description.aspx?ID=3887
http://www.imediaconnection.com/jobs/description.aspx?ID=3886
http://www.imediaconnection.com/jobs/
http://feeds.feedburner.com/ImediaConnectionAll
http://www.imediaconnection.com/content/39891.asp
http://www.imediaconnection.com/content/39892.asp
http://www.imediaconnection.com/content/39889.asp
http://www.imediaconnection.com/content/39876.asp
http://www.imediaconnection.com/content/39890.asp

2/23/2016 Surf Industry Riding the Digital Wave « iMediaConnection Blog
Select Month v

¢ Home
e News
e iMedia Blog

e ad:tech Blog
e In Focus

e Podcasts

e Events
e Calendar

e Coverage
e Request Invitation

e People Connection

e Find People
e Become a Member

e Sign In

e Resource Connection
e Find Company

e Job Connection

e Search Jobs

e PostaJob

e Purchase Packs

e Custom Orders

o Customer Service

e Subscribe

¢ iMedia Daily Newsletter
e iMedia UK Newsletter
o Twitter

e RSS

e Company Info

e About Us

o Advertise with Us
e Privacy Policy

o Terms of Use

e Contact Us

Copyright © 2016 iMedia Communications, Inc. All Rights Reserved.

http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/ 77


http://www.imediaconnection.com/news/index.asp
http://blogs.imediaconnection.com/
http://ad-tech.blogs.imediaconnection.com/
http://www.imediaconnection.com/infocus/
http://www.imediaconnection.com/podcasthub/podcasthub.aspx
http://www.imediaconnection.com/summits/index.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/summits/index.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/summits/invite.asp?imcid=adtech-blog-footer
http://www.imediaconnection.com/profiles/index.html
http://www.imediaconnection.com/profiles/registration.aspx?
http://www.imediaconnection.com/profiles/
http://www.imediaconnection.com/resourceconnection/index.asp
http://www.imediaconnection.com/jobs/
http://www.imediaconnection.com/Jobs/Admin/AdminPostJobs.aspx
http://www.imediaconnection.com/Jobs/JobConnectionMain.aspx
http://www.imediaconnection.com/Jobs/Admin/AdminContactUs.aspx
http://blogs.imediaconnection.com/blog/2012/07/25/surf-industry-riding-the-digital-wave/employers_contactus.html
http://www.imediaconnection.com/email/subscribe.asp
http://www.imediaconnection.com/UK/subscribe.aspx
http://twitter.com/iMediatweet
http://feeds.feedburner.com/ImediaConnectionAll
http://www.imediaconnection.com/global/aboutus.asp
http://www.imediaconnection.com/global/5884.asp
http://www.imediaconnection.com/global/5882.asp
http://www.imediaconnection.com/profiles/iMedia_PC_TermofUse.aspx
http://www.imediaconnection.com/global/feedback.aspx

